
The social importance of coffee and café culture 
has been noted in both Paris and London, both in 
which experiment with it in different manners. 
Through our process of delving into different cities 
and their postcodes of the two fashion capitals, we 
were able to observe the rituals that surround café 
culture and how individuals engage in this. 

Paris and London are major cities in the realm of, 
pretty much everything. To a foreigner, in a foreign 
city, it was important to grasp the identity that coffee 
brings to people, whether it be confined to their 
local eatery or translated to all Parisian/ London 
locations. Coming from Melbourne, where the 
concept of the café is such an intrinsic part of life, 
an impartial viewer has been able to see the cities 
saturated with the likes of Starbucks and chain 
eateries such as Pret A Manger and EAT. 
Disregarding this, we were able to seek out the 
growth of individual coffee places, and with that; 
individual style. 

The area of Republique is somewhat quaint. 
Untouched by too much commercial activity, the 
small suburb of Paris remains its integrity with a 
heavy residential feel, integrated with the morning 
market of grocer ies & flowers, ar t isanal 
boulangeries and residents usually on their bikes. 
The concept of the Brassiere is still at the frontier of 
café’s in Paris. Still offering strong coffee, pomme 
frites and steak and stock standard pastries. This 
humbled area has emerged a café trend, 
contemporary cafes, serving contemporary food 
and drink, have become more prominent in Paris. 
Comprised of both hole in wall shop fronts (Café 
Oberkampf) and larger spaces, such as Coutume 
and Pinto-  which invite the likes of hip individuals 
to share in their modern take on a Parisian café.

Channeling the global trend of Industrial ware, 
Coutume and Pinto both used subway bathroom 
tiles, white washed walls and plants to create a 
dining experience, which felt just like Melbourne. 
Locals were seen to be hanging out, enjoying a 
coffee or slice of cake instead of patisseries (a 
small but interesting observation into the modern 
take).
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Dressed meticulously well, yet very street wear 
orientated in sneakers, white pants, coats, stripes, 
bomber jackets and great eyewear – usually set off 
with Parisian effortless hair and makeup. As seen in 
Melbourne, it came to our attention that visiting a 
space that is so specialised and artisanal in its 
coffee roast (as Coutume and Café Oberkampf 
were) that the patrons matched this artisanal quality 
by dressing to match the atmosphere of the cafes. It 
feels arbitrary to pick out a couple of key trends that 
were seen in Paris, as it felt more like the trend was 
matching the mood and setting of the place you 
were at.  

Madeleine is located in the 8th arrondissement of 
Paris. It is centrally located in the city and is based 
around La Madeleine - a Neo-Classical style Church 
that was built in the 18th century. 
Madeleine is mostly made up of hotels, apartments, 
designer stores, restaurants and beautiful 
architecture. 

Madeleine is quite an up-market area and therefore 
the people and trends that we saw reflected this 
class. The people in the streets were seen enjoying 
a glass of wine at a Brasserie, getting dropped of to 
their hotel by their chauffeur or entering a designer 
store with a bag from the last.

The area felt very typically Parisian - or perhaps 
how Paris has been depicted in movies. It felt 
beautiful, historical, luxurious and romantic. The 
weather was quite gloomy on the day we visited so 
the locals moods and outfits slightly depicted this 
also. People on the streets were wearing long 
coats, minimal colour, leather boots, scarves, layers 
and they all seemed to be on their way to 
something. It wasn’t until you looked inside the 
cafes and restaurants that you saw the liveliness 
and people enjoying themselves. 

The atmosphere and styles in Madeleine seemed a 
little less intriguing and more predictable than some 
of the more underground areas. The dress code is 
elegant, and high end labels are encouraged. The 
atmosphere and reputation was similar to that of 
Toorak in Melbourne. The wealth was visible and at 
times it felt necessary in order to belong in that 
community.



Dalston is located just North East of central 
London and is home to a wide variety of cultures, 
classes, styles and trends. History shows that 
Dalston has been a popular area for immigrants to 
settle into London.  This began in the 1950’s when 
a large community of Jewish immigrants settled in 
the area, next there was a large influx of 
Caribbean, then Turkish as well as a more recent 
influx of Vietnamese and Polish immigrants. The 
Ridley Road Markets that run through Dalston are 
evident of the many cultures that have influenced 
the area, the market stalls offer tastes of cuisines 
from all around the world. 

Dalston has the vibe that it is effortless in it’s 
diversity. Each person that is living there embraces 
and appreciates the ability to be an individual in a 
community where the multicultural aspects provide 
an opportunity for anyone to fit in. Speaking to the 
staff at Dalston Superstore we got an insight into 
their customer base and the reputation of the area. 
They told us that majority of their customers could 
be described as ‘Hipsters’ as they are all similar in 
trend but still very unique individuals. The venue 
was a cafe/gallery during the day and at night 
transformed into a music gig venue and nightclub 
therefore attracted those that had an interest in 
music, art and culture. They also told us that 
because of the diversity in the area they had a 
strong community of LGBT individuals that 
regulated their venue, and essentially wanted to 
ensure that any individual would be able to feel 
comfortable, safe and enjoy their time at Dalston 
Superstore no matter the event or time of day. 

We visited an opportunity shop called Trade as we 
suspected this would be a very popular way of 
shopping in Dalston; and it certainly was busy. Trade 
is a London based charity shop that sells 
secondhand and new donated clothing, homewares
and accessories. The profits raised from these sales 
then go toward a few different projects and charities. 
They provide a closed loop initiative where the funds 
raised from the clothing go back into bettering the 
fashion and manufacturing industry. It is a popular 
destination for those living in Dalston as it provides 
affordable and individual clothing to the shoppers. 

The suburb felt very much like Brunswick, 
Melbourne. Both the suburb and clothing that we 
saw had a slightly grunge and second hand feel, the 
clothes were nostalgic of past eras, a mix of old and 
new and most importantly each individual was 
confident in their own outfit and we didn’t see any 
overly branded and labeled clothing. Creativity was 
welcomed and expressed in the outfits, rips and 
stains weren’t judged - neither was your 
background.  

Dalston is an up and coming area that has quite a 
few hidden treasures already. The locals enjoy that 
the area is yet to be saturated but like similar 
suburbs that have had the same history it is likely 
that the popularity will rise, which will also be 
followed by the rise in prices and therefore sadly 
push away some of the story and immigrants that 
originally resided there. It is likely that the trends will 
also evolve with the suburb. 



Shoreditch, a hip area in London’s East could be 
comparative to our Fitzroy/Coll ingwood of 
Melbourne. Once a destitute, rough slum that held 
Brick Lane, has now became the ultimate area for 
fashion, food and concept stores. Initial thoughts of 
Shoreditch could be those associated with Fitzroy, or 
Brooklyn’s Williamsburg – old Victorian style 
Terraces interwoven with residential homes and 
shop fronts. Yet Shoreditch seems to offer the 
consumer a lot more. A big factor of the suburb 
seemed to be the emerging trend of concept stores 
or lifestyle stores, which intergraded fashion, 
homewares and food. 

This principle between fashion and café culture 
really came to life in Redchurch Street, Shoreditch 
where we identified multiple stores who based these 
ideas on the wants and needs of the customer. Sorry 
Coffee Co. which originated in Toronto, Canada has 
a ‘technical Cashmere store’ in London a  with a 
sports luxe vibe exemplified this fusion. Speaking to 
the sales assistant Felicity she gave great insight 
into notion that is was a ‘good opportunity to show 
customers both coffee and clothing’. Many of the 
stores in Shoreditch, Particularly Redchurch St were 
a fusion between art/fashion/coffee. Stores were 
curated to display clothing and accessories whilst 
drawing the customers attention to the single marble 
bar with a barista behind it. Customers, of all ages, 
usually a dog with them, were able to sit, have a 
drink and immerse themselves in a consumer 
setting, without the added pressure of having to 
actually purchase clothing. 

Once again, the individuals in these stores and 
on the street were not so much following trends, 
yet more following their own individual style and 
matching their aesthetic to their setting. In 
concept store Barber & Parlour, which houses 
Electric Cinema, two cafés, a home wares 
section and a beauty therapist – the same rule 
applied. Loose fitting shirts, boots and glasses 
were seen on women, whilst men were more 
street ware focused in their looks.

Instantly we noticed that the ritual of having a 
coffee in Melbourne is drastically different in both 
Paris and London. Chain retailers such as 
Starbucks are more common than independent 
cafes, and this doesn't seem to bother the locals. 
Despite this ritual based around coffee we were 
still able to observe some distinctive and 
intriguing trends amongst the various 
demographics of Paris and London. 
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